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1. Executive summary 
 

The execution of the BIOSEA project is organized in 5 technical work packages and in parallel to 

these technical activities, there is a specific activity (WP6) focused on dissemination and 

communication actions. 

The deliverable D.6.1. ¨Website and communication material¨ provides information on the 

BIOSEA project website and the communication material created for the project dissemination.  

Apart from the project website (www.biosea-project.eu), news and information of interest 

regarding the project are also going to be published on the social networks (twitter, facebook 

and linkedin) of the project and of the partners. 

  

http://www.biosea-project.eu/


 

 

2. Introduction ´ 
 

The BIOSEA consortium has developed a strategic communication and dissemination plan 

answering WHO (target audiences) will receive WHAT (key messages), HOW (communication 

channels) and WHEN (implementation and time planner). Communication messages will cover 

technology, efficiency gains, financial aspects; and social and environmental impacts; making 

the case for European added value R&D cooperation. 

In order to execute the Dissemination and communication plan, several communication 

materials will be generated during the BIOSEA project development: 

• BIOSEA logo, which represents the visual identity of the project 

• Communication templates (word, ppt) 

• Website of the project (www.biosea-project.eu) 

• Flyer, roll-up, banner, poster 

• Standard presentation with key messages  

• Promotional videos, with the objective of illustration and description of the 

developments of the value chain optimization and tested throughout the project. 

The above-mentioned communication materials will be showcased in one-on-meetings, 

networking, conferences, exhibition stands, as well as online through the project website, 

partners’ websites, social media (LinkedIn), and personal networks. Continuous updates on 

website (min: 12/year). Production of press releases (2/year). 

In the following table are presented the planned target groups, communication channles and 

types of information requires, for a more visual identification of the role of the website and the 

communication materials produced in the BIOSEA project. 

Target groups 

Professional stakeholders 
Food and Feed industries, clusters and 
associations; 
Cosmetics and pharma industries, clusters 
and associations; 
Algae producers and RTD centres related with 
aquiculture; 
Consumer and environmental organization. 

General public 
Citizen/Consumer organisations; 
Individual consumers; 
Regulatory and certification 
bodies. 

Communication 
channels 

Website; 
Dissemination material; 
Publications and conferences speeches; 
Stakeholders workshops; 
Promotional videos. 

Website; 
Dissemination material; 
Promotional videos. 

(Main) Type of 
information 

Final products obtained; 
Compounds and formulations included in 
final products. 

Products obtained. 

Goal 

Share experiences; 
Promote new compounds and substances 
obtained from local produced algae; 
Increase the use of aquatic biomass as a 
substitutive of traditional vegetable sources 
of amino acid, proteins, oils and other 
components for the applications proposed. 

Raise awareness on benefits of 
consuming products derived 
from local sources; 
Offer new solutions with higher 
value in the different sectors; 
Interest costumers in the new 
concept of products derived from 
aquatic biomass. 

Table 1. Dissemination and communication strategy and means involved  

http://www.biosea-project.eu/


 

 

3. BIOSEA website 
 

The website is divided into 6 parts, as it follows: 

• Home: containing basic information regarding the project which includes the objectives, 

development, and project partners. 

 

 

 



 

 

 

 

 

 

 



 

 

 
 

• News: containing news related to the project or information that matches the scope of 

the project. 

 

 

 

 

 

 

 

 

 

 



 

 

• Events: contains events where BIOSEA participated or will participate, and also events 

related to the scope of the project. 

 

 

• Public documents: contains documents of public interest with general information 

about the project´s results and development. 

 



 

 

 
 

• Private documents: contains confidential documents that can be shared only between 

the projects partners. The access to this section can be made only by registration to the 

website platform, by the website administrator.  

 

 

 

 

 

 



 

 

Only for registered users (restricted access for users who are not part of the BIOSEA consortium). 

 

• Contact: contains a form to be completed by interested people in the project. The form 

will be received as an e-mail to the website administrators, represented by the project 

coordinator (AITEX).  

 

  



 

 

4. BIOSEA social networks 
Social networks linked with the website of the BIOSEA project have been created for a better 

visibility of the project. 

Facebook 

 

 

  



 

 

Twitter 

 

 

LinkedIn 

 

 

 



 

 

5. Communication material 
 

The BIOSEA communication material is represented by the following products: 

BIOSEA logo 
 

 

Communication templates (word, ppt) 
 

In order to maintain a uniformity in the different documents generated by the project we have 

create word and a powerpoint templates, as it follows: 

Word template: 

 

  



 

 

Power point template: 

 

 

Flyer, roll-up, banner, poster 
 

Apart from the information presented in word or powerpoint format, in events participation, 

BIOSEA partners also present the BIOSEA flyer, roll-up and banners with project information. 

Flyer 

 



 

 

 

Poster 

 



 

 

Roll-up  

 

  



 

 

Promotional videos 

A first video with the objective of illustration and description of the developments of the value chain optimization and tested throughout the project, was 

created, with an approximate duration of 4 minutes, and it will be used in all the dissemination actions for the BIOSEA project. 

 

 

 



 

 

 

 

 

 


